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and at times probably to take paths that are not
considered conventional by most folks in my situation.
I genuinely do believe that you can usually only
go so far as the mentorship and support network
you have. I have been blessed to have a pretty strong
version of both.

When Chris Park left a senior position at Major League Baseball for a job in esports he was
abandoning an organisation with more than 140 years of tradition for one that was 18
months old. The 40-year-old Harvard College graduate was also uprooting from his family
home in New York to relocate to Los Angeles and work for Gen.G, a company with roots in
Seoul, South Korea.
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Starting with your parents and their influence.
You have talked about the challenges for third
generation immigrants, and how your parents
gave you permission to be brave and encouraged
you to take chances. Tell us more about that.
Starting with my folks, as I have gotten older I have
progressively realised how potentially perilous or
unnerving it can be to raise children in a country in
which you are not yourself native, both culturally
and linguistically.
Asian American immigrant families are often
stereotyped, whether it’s Tiger Moms or generally
for strict and disciplinarian upbringings. I think I had
the benefit of an atypical upbringing in the sense
of parents who have always been, not only doting
and supportive, but also giving me the green light
to pursue paths that seemed interesting to me,
even if I’m sure they were really foreign to them and

probably at times seemed really weird to them. When
you are young you tend to take that as a given, or you
tend to assume that your future is really just yours to
decide. But I think as I have gotten older I have a better
realisation now of just how challenging actually
being that empowering to your children probably
can be, especially if your children are growing up in
a world that’s very different from your own.
I have definitely gotten permission from my family
throughout my whole life not just to look into things
of interest to me but also to have the appropriate
space to stumble or fall into new possibilities.
I benefited from having a very similar version of
that across professional mentorship in my career
where, in virtually every stop, I have been lucky to
work with and work for people who encouraged me
to follow whatever my interests were, to learn new
things, to challenge myself in new environments,
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Where were your parents born?
They are both Korean. My father was born in North
Korea and my mother was born in South Korea,
and they both emigrated to the US during their
medical training; they are both physicians. Both of
my folks are very accomplished professionals but
in a line of work that is very different from sports
and entertainment. I think it probably took a lot of
faith and lot of discipline on their part to let their kid
wander off into something very different. I have an
older sister who has been a performing violinist for
most of her life so she benefited in the same way.

do with them, but also having a sense of confidence
when looking forward to the next scenarios.
The same goes for pattern recognition in
working with different cultures. I don’t just
mean people from different geographies but
also people from different lines of work; working
with software engineers is very different from
working with competitive esports players, which
is different again from working with people
who grew up playing baseball in Latin America.
As technology brings more communities and
opportunities into reach, I think it becomes more
important to be able to mesh different inputs
and constituents really effectively. Having
some diversity of experience across industry,
across culture, across discipline, can be
hugely valuable.

What have been the most significant and
beneficial learnings from working in such a range
of different industries?
We are experiencing a really unusual revolution in
media technology across the world, a revolution
that is touching virtually every industry. It feels
like there is a really strong premium on being able
to recognise patterns in one set of facts, or one
industry, or one discipline, and look
around the corner to develop faster,
earlier insights about what the next
opportunities could be. Especially
in sports and entertainment we are
all looking at an incredible set of
opportunities that are not arranged
in static, traditional verticals or even
a stable matrix. That’s a challenge for
everybody. I do think being able to
draw on literal and direct experiences
in different industries, different
kinds of companies, and different cross sections
of different disciplines has helped me not only at
uncovering the right insights and knowing what to

Is there something specific from your
time at Major League Baseball (MLB)
that you have taken into Gen.G to help
you in this current role?
I worked in a number of different roles
at MLB but probably the one common
thread was the opportunity to problemsolve across different constituencies, some
of them internal, some international. For Gen.G
we are a company that from its inception has
been designed to bridge barriers or
gaps that traditional companies and
infrastructures commonly face. That’s
why as a company we have been
international from the beginning and
why we gravitate towards business
opportunities that require bridging
cultures. I think at MLB, especially
working for a very traditional brand,
I was lucky to experience how difficult
that can be for even well-established
organizations, and not just at a high
level knowing how important it is to create strategies
that are appropriately ambitious but also in the
day-to-day grind of work. How to do the little stuff
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to bridge people and communities - even
things as mundane as learning what’s the
right kind of hygiene for keeping teams that
work in offices half-way around the world
connected to what you are doing. What are
the right ways to schedule menial things
like conference calls so that people don’t
get worn down. These things are the bread
and butter of how truly global teams have
to operate. These things don’t get a lot of
publicity because they’re not the flashy
stuff but I do think it’s invaluable to have
the experience to be able to put yourself
in the shoes of people who are having to
work with remote colleagues and remote
peers. I definitely got a lot of experience
with that and was able to develop a lot of
observations at MLB.
Thinking generally across the gaming
and the sports, media and entertainment
landscape, do you think we are going to see
more cross-industry moves because of
these challenges and opportunities?
I do. I think that the most recent chapter
of competitive gaming in its expansion
across the professional development
landscape has been this migration
of people from the traditional sports
world into esports. While I do think that
will continue - in part because esports
business and operations models are
going to continue to mature and, to
some extent, converge with those of
traditional leagues. I actually think there
is going to be even more interesting,
multidirectional cross pollination
because gaming is such an open canvas.
The future of the sports entertainment
dimension of gaming won’t necessarily
be just about moving towards the
traditional sports world, because we
are already seeing companies like ours
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draw inspiration from other parts of entertainment -be it fashion, music, or even education. I think you are
going to see great professionals from other traditional
verticals start to move into the gaming world as well.
Sports will continue to be an important influence
on and source of inspiration for entertainment in
gaming, but it’s going to be joined by a number of
different other influences. You are going to see people
from across the industrial spectrum start to game-ify
their careers, if you will.
The future of gaming and esports and that blurring
of industry vertical lines was the inspiration at
the outset for this project and is something we
see more and more. Is there anything else you
would say about the likely future of gaming and
esports?
I think overall we are just scratching the surface
of the full power and influence of gaming on the
world. In large measure that is because I think we
are starting to see all the ways in which gaming is
probably an unparalleled horizontal influence across
all of entertainment as opposed to just being this
fastest growing upstart that becomes the nth vertical
in entertainment or in sports. I think the legacy of
gaming is going to be felt not just in the scope and
power of esports leagues, or the most popular titles,
but also in the way that the sports industry, the movie
industry, television industry, present their content
to their audiences and how they interact with their
users or their fans. It’s not a coincidence that a lot of
investors are now increasingly thinking of gaming as
the source of the next big social platform.
I think it should be incredibly exciting for anybody
who is going to be working in the space because it
means that 10-20 years down the road, the mental
model that we all use for how to assess the world of
entertainment could look very different from what
it does today.
What’s exciting is that I do believe that gaming
is likely to lead the construction of that model.
I think young people who today are in their teens,
when they are themselves middle managers or
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C-level executives, are probably going to assign very
different labels to the world’s business models, even
the vocabulary we use today.
That should be exciting because there’s going
to be a lot of change. I also think content is going
to get better in quality and become even more
international and more diverse than we can even
dream of right now.
What are your thoughts on 5G connectivity
and the potential for people gaming remotely
via mobile phone and how that might change
consumer behaviour and the way brands
engage with consumers, and thereby transform
the business model for gaming?
5G connectivity and mobile growth generally
are hugely important to the future of all digital
entertainment, including games, including esports.
We are already seeing that influence play out in
some parts of the world, including South East Asia.
I think those early experiences confirm that mobile
and 5G are going to accelerate growth.
The bigger picture, I think, is that 5G and mobile
will start to fill in the remaining chapters of how
the cutting edge of competitive and social gaming
engages the fully-addressable audience across the
world - essentially the entire internet-connected
population. Not only does that mean that numbers
will go up and revenue will go up, but also it means
we’ll see the full realisation of the diversity of the
community.
We know that across the world there are almost
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three billion people who play games. That is a very
diverse group of people who are roughly 50-50
male-female, whereas today in the hardest core
esports communities the player base is almost
entirely men. I think the broader adoption of 5G
connectivity - to the extent that it brings the cuttingedge of competitive and social gaming content to
the rest of the community, to people who today
are only thought of as ‘casual gamers’ - will have
a cascading effect across all the other segments
of the community including professional players
and content creators. You will start to see the true
demographic diversity of people who are in love
with games. That is going to be healthy not just for
the ecosystem itself, but also for the cultural impact
of our content because we will start to see more and
more different voices of people who are already part
of the community but not yet fully empowered. I am
looking forward to all of that. It just speaks to the
power of technology to change what we even think
of as the fundamental pillars of entertainment.

Interview with Chris Jordan
Head of Esports & Gaming
cjordan@sriexecutive.com
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We partner with our clients to find the game changing talent that will help them thrive.
SRI has worked with a broad range of companies from content owners to fast growth
consumer technology disruptors to shape their businesses.

Jim Chaplin

CEO
London
jchaplin@sriexecutive.com
+44 (0)7827 828 874

Chris Jordan

Head of Esports & Gaming
London
cjordan@sriexecutive.com
+44 (0)7827 345 758

Ashling O’Connor

Mike Squires

Chairman
London
msquires@sriexecutive.com
+44 (0)7990 581515

Alistair Milner

Head of High Performance
London
amilner@sriexecutive.com
+44 (0)7500 105 208

David James

Head of Sport
London
djames@sriexecutive.com
+44 (0)7808 639 563

Mark Moreau

Co-Head of Europe
London
mmoreau@sriexecutive.com
+44 (0)7826 555 550

Patrick Albrecht

Adam Hillier

Jay Hussey

Keith McAllister

Glenn Horine

Christine Venditti

Jamie Waldron

Paul Chidley

Helen Soulsby

Jonathan Harris

Tom Watterson

Head of Media, Entertainment
& Technology, Europe
London
aoconnor@sriexecutive.com
+44 (0)7824 821 000

Co-Head of Europe
Lausanne
palbrecht@sriexecutive.com
+41 (0)78 612 54 83

Our services include executive search, emerging leaders search, hiring strategy, board
assessment, succession planning, salary benchmarking, new market entry consulting
and multi-vacancy projects.
Find out more at sriexecutive.com

Partner, Media, Entertainment
& Technology
London
ahillier@sriexecutive.com
+44 (0)7931 127 276

Beverley Le’May

Head of Sporting Goods & Fashion
London
blemay@sriexecutive.com
+44 (0)7957 730 532

North America
CEO, North America
New York / Boston
jhussey@sriexecutive.com
+1 650 787 3075

Partner
Boston
cvenditti@sriexecutive.com
+1 650 906 6092

Head of Digital Media
and Technology
New York
kmcallister@sriexecutive.com
+1 646 732 3175
Head of Media & Entertainment
Los Angeles
jwaldron@sriexecutive.com
+1 310 924 2960

Partner, Sport
New York
ghorine@sriexecutive.com
+1 203 814 7307

Partner, Sport
Los Angeles
pchidley@sriexecutive.com
+44 (0)7432 735 900

Asia-Pacific
Head of APAC
Singapore
hsoulsby@sriexecutive.com
+65 9061 1411

Head of ANZ
Sydney
jharris@sriexecutive.com
+61 (0)413 939 993

Head of Hong Kong
Hong Kong
tomwatterson@sriexecutive.com
+852 9335 5915

Convergence Trailblazers

SRI

